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WHO IS LIQUIDLINGO?

¢

¢

A Cape Town-based PR Consultancy, servicing clients with a national footprint
across all social and media platforms

Extensive experience in a variety of sectors including FMCG, technology,
education and wellness

liquidlingo goes beyond the traditional scope of PR media relations to link
clients with like-minded events, people and ideas

liquidlingo’s approach enables collaborations that result in transforming
brands through great storytelling

Authentic, transparent, inspiring and impactful communications

Leveraging story telling as a catalyst for positive coverage in digital and
traditional media
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WHAT DOES LIQUIDLINGO DO?

Creating a communication / PR strategy aligned to client needs

Media relations and PR exposure

Sponsorship and speaking opportunities and linking with like-minded events
Creating brand partnerships and amplifying them

Digital PR

Thought leadership and opinion editorial as part of storytelling

Expert Writing

Media Event Management

Industry insights/monitoring to generate PR angles
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Influencer publicity
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JACKIE BUSCH - Founder & Owner

With nearly three decades of industry experience, Jackie enjoys a career in PR
that has spanned working with clients from lifestyle and entertainment to the
Woolworths consumer portfolio, the MySchool MyVillage MyPlanet fundraising
programme, the Association for Dietetics in South Africa, the South African
College of Applied Psychology, the Koa Academy, Hippo.co.za and online
wellness retailer, Feelgood Health.

Twenty years after successfully establishing liquidlingo, Jackie thrives in the
current PR landscape and is motivated by the love of telling a good story that
makes a positive impact in the world.

“loday, credible content and agility, audience insight and channel neutrality
empower you to go beyond the traditional press release or media event to deliver
engaging stories and campaigns in the ways, and in the places where people
most want to be engaged.”
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WHO ARE OUR CLIENTS?
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College of App

Your online health & wellness store



OUR APPROACH

€ Credible content and agility, audience insight and
channel neutrality empower you to go beyond the
traditional press release or media event to deliver e
engaging stories and campaigns in the ways, and in ~ Online buying will St“’k
the places where people most want to be engaged '

€ The current PR landscape is very different from ten
years ago and constantly changing. More media
companies are competing for less audience and
advertising budgets are moving into newer and
more dynamic channels.

€ Media only publish stories that are relevant and
truly newsworthy. As media have evolved, so have
we. We look beyond traditional media, by including
social and digital channels, influencers and
experiential opportunities (speaking engagements,
events, sponsorships, brand partnerships) that
create news.
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IT’S ABOUT THE EVER-CHANGING MEDIA LANDSCAPE.....

€ Competing with the Headlines of the Day within the earned media space has
become more challenging.

€ To cut through the clutter, the answer is not always a quantity of clippings but
rather quality of clipping the brand’s strategy

€ And ensuring the brand’s USP’s land and are measured using key message
matrix.
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HOW DO WE MEASURE OUR WORK

€ Aligned to the brand’s strategy
€ Priority media targets — to be determined per release, head of dissemination
€ Define key messages and percentage of key messages on target (80%)

€ Return on investment based on AVE (Advertising Value Equivalent — minimum
5:1)

€ Reach

€ Tracking links
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WORKING WITH US

€ Brand’s needs assessment to determine strategy and PR roll-out
€ Agreed deliverables and outcomes per month / project

€ Weekly engagement with team and monthly status meeting

€ Detailed monthly reports tracking results against agreed KPls

€ Post campaign reports

€ Ongoing ideas generation based on insights and what’s happening in the
news.
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News: generating a news angle for a brand, linked to current affairs, current news topics,
specific days on the calendar, research etc. — print, digital and broadcast
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News: generating a news angle for a brand, linked to current affairs, current news topics,
specific days on the calendar, research etc. — print, digital and broadcast

Puthcaton Cape Arges (AM Edsen)
Oute: Wednesday, Noverster 04,

Page 3

The(C)itizen

BUSINESS ©  SPORT<  PHAKAAATMI®  LIFESTYLE = ENTERTAINMENT

TRAVEL  MOTORMNG *

MULTIMEDIA

NEWS

60,000 new South African

millionaires were created in 2021
Personal tax income increased to R72 billion in 2021.

00000

By Citizen Reporter
Reporter

1minute read
1Jun 2022

438 pm

Picture: iStock

South Africa added 60,000 new millionaires - people who earn R1
million or more per year - in 2021, a study from BrandMapp has
revealed.

BrandMapp conducts an independent survey of more than 33,000

respondents living in households of R10,000+ income per month, with
the latest survey results set against the backdrop of the most recent SA  El
Treasury data and other indicators.

According to Brandon de Kock, director of storytelling for BrandMapp,
personal tax income increased to R72 bilion in 2021,

“Latest Y that and uth Afs
millionaires - as in people who earn R1m or more per year - were made
last year. S that have
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'WEATHER SA Weather Service issues level 5

warning for disruptive rain on Wednesday
Chiefs pull ‘Jacob Zuma'

stunt, announce player reshuffle late at night

LEAKED! New Kaizer
Chiefs home and away kits

Al Ahly coach Komsan
explains Tau substitution

NEWS WATCH: From Maserati to Ferrari -
Dudiizane Zuma zips through Dubal

business.
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WILL YOU
INSURANCE COVER

RIOT DAMAGE?

State-owned Sasria steps in

after the looting and arscn
n the past week laid waste
to many businesses and
personal property, writes
Maya Fisher-French

W EDUCATION

Learning to swim with
the 41IR techno ‘stream’

Goodwood College pupils and teachers receive latest technology and sciences laboratory

MTHUTHUZEL NTSEXU
GOODWOOD Collegs upils and
teachices in Ruyterwacht have secelved
2ccess 1o an exciting world of drones,
D printing, robotics and artificial
Inteiligence after thelr school became
the thind in South Africa to launch a
4IR Stream Lab yesterday.

The Stream (schence, technology
robtics, englneering, acronautics and
mathematicos) Lab, whikch wa
by the Sakhikamva Foundation, will
focwus on the developmant of cssen:
tial skills and knowledge by enabling
pupis to enjoy handson experience
with these technologhes

Principul Vingink Africa seid the L
is “an incredible awset for the school,
destinies in the

about this
t will
de us 10 offer expossre 10 0wt
s 1o the technologies of the 41
It is indeed an asset 10 the school
0 mesch value and s going to be
b0 maths and schence and related
ects and enabile us 10 put it on the
level,
We also want to expose this facil
o the broader community by estab-
g robotic clubs and also enable
lcarners to participate In robotics
petitions,” she sakd.
frica sakd the facility will aho be
10 re-teain teachers on how 10
ferate technologies on subjects they
e hing
They have to
tly and be
b competits
market of the 41R. Our school Is in
fenmusnity where there ase Jots of
Incial challenges and would never
ble 10 affod such a facility. We

oach things &

GOOUWOOD College principal Visginks Africa watches her puplls demonsirate how a rabotic device operates.

Agency (AN

willl look after it, maintain and sustain
it and crsure that it benel many

Fatina Jakoet said: “Sakhil
1o encourage the mext gencration in
developing 215t century skills. The
lab has four varkous ascas including
the innova , which is unique
to this space, and a space Liboeatory
where we want the leamers to con

o ot v coct 1 D et 2 vt m o e

mect with international scientists and
atron

th Africa has a lot of great
potential and we have a wnique con
copt wheee we complesnent the cursent
curriculum while abso encosraging the
top thece skills acconding 10 the World
wmic Forum, which ase critical
ing, coeativity aad collaboration. ”

Grade 11 pupil Daniel Moamba
sid the bib will belp bim and his

MENK KRUGER African News.

cassmates 10 develop as ke
imnovators, change agents and
Tem-solvers

*Our school was a business school
and it has started t move to offer the
4IR technologies and this has moti-
vated a lot of learners

“For some, this will be thelr
first experience with robotics and
we are looking forward 10 leaming
everything,” he said




West Ridge High receives

much needed renvoation

-

The much-needed school in the area offering a “This extension and
renovation of West Ridge of the L
High School's Brick- curriculum 10 enhance the ws??omq 10 make a big
Making Workshop has employment opportunities  difference in the lives of our
been made possible by a for high school children with  leamers and educators.
donation from the learning challenges

MySchool My Vil Siills training, such as brick-
MyPlanet’s Thuso Fund. “The delivery of our skills-  making, is an essential part

based programme has been  of our offering as we need
Woest Ridge High School is  affected by our challenges 1o meet the needs of many
a centre of leamning for more  with both space restrictions  leamers who may be unable

than 700 children with and the quality of our 1o master litoracy and
special educa sods in  faciities,” said Dr Seetal, the numeracy at the levels that
the central Durban area. 't Principal at West Ridge would enable them to be

is also currently the only  High othorwise employed.”
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HIP, HIPPO-RAY!

€NCA

Mobile counselling
clinic for Khayelitsha

N CORONAVIRUS DEATHS REPORTED WORLDWIDE | GLOBAL COVID-19 RECOVERIES INCREASE TO OVER 57.6 M|

CSI: generate coverage for Corporate Social Investment projects — focusing on how
they are making a difference within the community targeted; enable media to experience
the ‘on the ground work’ — print, digital and broadcast

DAILYY,¥ MAVERICK

Partnership lsunched to upshill Joburg's informal waste reclsimers




Profiling: identify opportunities to profile company owner /

brand ambassador — through editorial and broadcast

interviews

Foresight and innovation helped
transform a small backyar
O million-tamover compar

tbwn Smith
business into a

WHO:
WHAT: Online ethical shopping platform
START-UP COSTS: R200 000

ANNUAL TURNOVER: R7(
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My Brilliant Career

Helping parents to help
their Kids play it safe online

Rachelle Best is the
founder and CEO of
F'YI Play it Safe

BY MARGARET HARRIS

What is FY1 Play it Safe and how does it
@

F¥1 Play it Safe &s 3 downloadable 3pp
ips parents protect their childsen
harm and potential physical
danger The app monies the come
children’s communication and
ity and then Informs pasents of any poten
tially harmiul situations, regardless of the
application the child uses
While tweens and toeaagers are focused
o having fun and meeting new friends on
Hine, parents noed to balance respecting
thelr children’s online privacy and navigat
Ing the risks presented by soctal media plat

forms, online gaméng and other chat apps.
Y1 Play it Safe alerts parents of poten
tally harmiul events, such as cyberballying,
ression, self harm and suicidal ideation,
If they talk 10 petential anline peedators or
when they engage

parents
d through ail their mes
heough all their social media

content

Can you give an example of how the app
would work to keep someone safe
onkine?

Most tweess and teenagers go through a
phise of gettiag stuck in thelr méds rather
than talking about thelr emotions and feel
ings. When (hey encounter events (hat
bother them, whether in person or online,
their first port of call may not be their par
ents. They fear that when they speak ahout
Mfcult siuations and thedr pasents try 1o
Intervene for isterfere), the situation will get
woese.

Thils could happen when they are belng

bullied or cyberbullied or when they have
soen content (hat Selr m y

deal with at that age. Th
counter content sich s pormograghy or
sexting thal causes dhem 1o feel guilt and
shzme while resn us cnougy to
oagage even n

Many children who are being cyberdel
Thed o¢ are exposed (o inappropriate content
anline turn (0 self harm a5 3 coping tech
nigue. AL Ivelr age, we cannol expoct them
10 have all the emetional (ool 10 begn 3
comversation abost how they are focling
Sumetimes sell- harm could Jead 1o suicidal
sdeation.

When children huve suicidal thoughes,
they often speak (0 friends about It or goage
aptions. When children engage In these
types of mvessages of online searches, FY1
Play it Safe will pick up on the sentiment
and the content of the message or search
and will alert parents of the risk,

How did lockdown affect the way you
wod?

Racholle Bost says maths was her passion as a child. Pcture e Venter

FY1 Play it Safe operated virtually already
el have 3 direct effect oa the way we
work, but the pandemic ressited in an in

creased need t0 get our sodution (0 market

We didn't have to change our day 10 day
working model, but we put a ot i
0 and worked long hours & beiag the solu
tion 10 market

What did yeu want to be when you were
achid?

| wanted to be a maths professor, | koved
mathematics 3t school from 2 very yousg
age and couldat magine doing anything

hat At invelve maths.

What is your go-to career advice?
words of Brené Brown,

Be brave. in the
even If someone o
mever been by you. When yo
movator, dos't be scared (o talk about your
e If your're going (0 make It happen, no
eae else will steal &, and (alking sbout it
stimulates more thoughts and Ideas to help
you build the soluson,

And [t's golng 10 be tough a bot of times.
Put your head dews and do what you have
10 d0. You will succeed.




Issues publicity: identify issues relating
to the brand’s industry and generate
editorial coverage in response to those
issues
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Moet-hé items vir
inder plastick

Elke stukkie plastick wat oolt gemaak ks,
bestaan steeds. Daarom is dit befangrik om
neer chovriendelik e wees. Karla Janse
van Vuuren het met van Suid-Afrika se
1op groenkampregiers gesels en hul wenke
gekry vir n groener 2018,

FOTOS: FATHAL TO NATLSE

Online warning for parents

Breaking down dangers that lurk online which kids may be exposed to

As children are spending more and more
time glued to their sereens, pasents are
wamed of the cfiects of exposure to
Fareful 3 inappeopriste contort.
Rac est, 3 pother and founder
of the FYI: Play it safe app, is hosting
ankine wehinars to offer parents an op
poetunity to dive docp info the dangers
borking on thei childrea’s mobike devi
ces aexd how they can actively monitor
screen time without being ivasive.
Pest said with children being contions
ally online, more s0 35 many schools
were foroed to go oeline daring the pur
mic, it means they are exposed to
soene level of dsk.
“Technokagy changes cvery singe day.
actaally mare than ance 3 day
“Assoonas we think we've igured out
how an app that cur chikdren are using
works, thene's 2 new one or they release
3 featune bk self-destructing or disap-
aring mesages Pasents an'tkeepup,

“Chikdeen are smart, smarter than
their parents. They can find loophokes
with parestal controls quicker than we
can implement them,” she said

Neconding to research froen Common
Sense Media, Best siid serven time for
twoens, aged eight 1o 12 years o, has
increased in the last two years to five
houes and 33 minees 3 day

“That egastes to 40 hours of scroen
timea week. That's likea typical working
day .

“Yes, academics contributed a signifh
cant Increase in seroen tine smang chid
dren with bockdown and schools maoving
anline, but that's still too mwch” she

said
She said the sverage age foe smart.

phoac ouncrship has significantly de-
ercased. In 2021 moee than 30% of
ight-year-okds already owned 3 phone.
n South Africa, 51% of chidren be
tween the age of eight and 1 years old,
Banve seen sexual coetent in the Last year,
She s 0ne worders what the core.
lation is betwoon what chideen are ox
posed 10 anline and the gukdance they
veceive from parents and teaches.
Despite thore hoing sdvantages to
childen usieg the internet, sach as fos-
tering friendships, suthentic support,
@wing them a voke, expressing creativi
ty and gathering kefoemation and s

search, Best wamed of the damage and
sexual dangees they're exposed to every
time they're on their devices.

Best sald there ane caline peed
waiting to gain the trust of your child.

She said she reocntly spoke to the
nceher of 312 year.okd giel who was be
ing harassed by 3 strange man with
WhatsApp calls

She said it started froem a spelling vo
cabulary celine game, The meacher
Padn't realised that the app also paired
b dvaghter with strangers to play the
game with.

“After beieg paired with the same per.

o0 seversl times, the person started
mesaging her 00 the app aad when @
0t comfortable, she shared her number
with him and gave him her real nasme
and where she goes t0 school

“This happens everywhere. We have
teach our childron that papie 3ne ot
dwayswhothey say they ancon the inter.
net.” she sald

Eest sald many of us believe that age

10 8y content o situations that sre oot
age-appeopriaic.

“But that's not what age restrictions
areabout at sl Ag restrictions are acto
ally besed 0 what the apps ey dowit
the data it collects

“A large muavber of apps are ctulh|
rated 13+ cely hocause of the privacy
Lws In the United States whereby devel
opers canoot process data of under 1
year-olds without explicit pasental oo

nt

“So its casy to Just add the 13+ ag]
restrictions becaase they don't need
¢ the parcneal consent,

“Ii's bpoctant to use the apps the|
use, play aroend and soe what they sev.
she said

In 2 webinar with parents on Thurs
day. Best demoastrsted how soene appn|
inchading Telegram, Omeghe, OnlyFans
and Chat420nlioe, were still exposing
teenagers 10 strangers and sevual oo
tent despite setting the pasental guid]
controls on 13 years old.

She ungnd parents to use pasental re
strictions, implment soreen time and
leam to communicase better with thes
children 5o that parents are the g4
oopie i their children became wacom.
fortable onlioe.

Best explained that the FYT Play it safd
app s 3 moeioring reechanism that
«children need 10 consent to, that rung
in the hackground of your child's devied
and manitors what's ging oe, on th
scroens of their devices,

I the app picks up any harmfud con
tent, sach as adult content, online pecds

veloped for certain age groups and € an

s an age restriction of 13, it means
that any child 13 years and older ks okay
t0use it because they woa't be exposed

toes, eyber exposure t sexual
conters, self-bans, depression or am
sigons of suicide. it alerts panents by serd
ing a screenshot.
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SALE NOW ON
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Al tool aims to solve recurring recruitment issues and save
time for SA’s SME sector

Through CRYSTAL, ctients are able to access job portals, sockal media sites, Linkedin users, active job seekers and
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Expert Opinion: using experts to contribute to articles on certain topics, i.e.
ADSA dietitian commenting on an article about the Blood Type Diet
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DESPITE WHAT
YOU THINK,
CARBS ARENT
THE ENEMY
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Though Leadership: writing on a specific topic on behalf of a client for publication under
their byline: Stephen Rothgiesser, CEO of The Change Consulting Group on the topic of
“Ethics in Consulting” / Lance Katz, CEO of SACAP “How to create a new and better normal
in education”
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How to create
anewand
better normal
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Ethics in consulting - the
courage to speak truth to powe
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Glenvista student challenges youth to create change

Social impact: Leveraging a story as a
catalyst for positive change — print, digital

and broadcast
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Social — Kauai #dontgobacktoabnormal — Setting up, managing and implementing an influencer brand
campaign for Kauai, based on their ‘Don’t go back to abnormal’ marketing campaign. Influencers were
asked to create selfie videos telling their followers what behaviours they felt were abnormal and what the
new normal should look like. Linked to Kauai ‘Don’t go back to abnormal’ PR campaign, which focused on
healthy eating, healthy lifestyle and staying away from junk food.
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nadiajaftha | really don’t want things 10 go back 1o
‘normal’ because that was an abnormal way of life
thist enchred 100 much pain and 1053, Please share
with me whiat you don™t want to go back to.

We're taking a serious look at life before lockdown
#DontGoBackToAbnormal
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We are joining the #DomGoBackToAbncrmal n

conversation, encouraging healthy eating and

working towards not sliding back into our old,
abnormal ways
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